A Free Monthly Newsletter From Your Friends at DataSafe
July
2018

BITS

DataSafe Employee Spotlight:
Jose Moreno
Jose Moreno, Director of IT, joined
DataSafe on 07/07/2000, and
celebrates 18 years with DataSafe
this month. Jose started out as
a Record Center Attendant in
2000 and was quickly promoted
to Operations Supervisor in our
Newark location.
Due to his interest and
k n ow l e d g e i n In f o r m a t i o n
Technology, he then transitioned
into a PC Support role, working with Database and Systems
Administration in 2001, and was eventually named the IT Project
Manager in 2007.
Jose was then promoted to our Director of IT in 2010 and
has been leading the department ever since. Jose successfully
creates customized applications to assist with operations and other
departments, including the implementation of our electronic
online invoicing system.
Outside of work, Jose enjoys participating in CrossFit each
week in addition to his running club and yoga classes. He is also
a family man at home with his wife and children with whom he
enjoys spending time at the movies and traveling. Always an avid
learner, Jose has a passion for AI and robotics that began while
pursuing his engineering degree and which he still studies through
online courses with M.I.T.
DataSafe greatly appreciates all of Jose’s innovative contributions
that he has made over the past 18 years. We could not have done it
all without him. Thanks for making DataSafe great, Jose!

Do You Have A Question For Us?
If you have a question related to off-site document storage,
scanning, shredding, or media vaulting, please feel free
to give us a call or send us an e-mail.

Contact Information: 800.275.SAFE (800.275.7233)
or info@datasafe.com

Connect with us!

PIECES
Thoughts from Tom Reis
CEO of DataSafe

We Hope You Had a Wonderful Independence Day!
As we celebrate the nation’s Independence
Day this month, we pause to reflect on why
we are grateful for opportunities to pave
our own way, in creating and operating an
independent, local small business.
While America has been independent
since 1776, DataSafe has maintained its
independence since 1946.
Spanning three generations, at
DataSafe we understand and value
concepts like the American Dream, striking out into new territory
with resources at hand, and following the desire to make a difference
in company culture, and outstanding service for our clients.
Independence as small business means innovating without any
boundaries (be sure to read this month’s employee spotlight-Jose Moreno
is our constant in-house innovator!) It’s connecting with our clients in
person by ensuring your account executive is a quick call or drive away
(versus a web chat or plan ride) These are just some of the many benefits
you receive when you work with an independent, small business. Here
at DataSafe, we honor the value of independence every month.
Studies prove that by enlisting or buying from a local business,
rather than a nationally-owned chain or service, more of your
money goes toward strengthening the economic base of your local
community. Each dollar you pay an independent business returns
three times more money than what you receive from a national chain.
On average, non-profit groups receive 250% more contributions
from small business owners.
Take a look around at who is supporting your local charities
with both resources and labor. You’ll find that local independent
businesses are contributing the most. At DataSafe, programs such
as “Sponsor-a-Classroom,” “Shred Days” for local non-profits, and
contributing to various charities such as “SaveNature.Org” align with
our main company value, “outstanding service.”
Another small business value to consider: According to the
SBA, small businesses are responsible for creating 64% of the new
jobs from 1993 to 2011. Large corporations drive inequality in pay,
while small businesses strengthen the middle class. Independent
businesses have also been shown to retain more workers during an
economic downturn. DataSafe is a great example of this, with an
average employee tenure of 10 years.
Lastly, but always at the top of our focus, is providing exceptional
customer service to you, our valued Clients.
Have a safe and happy summer, and thanks again for supporting
DataSafe, an independent Northern California business.

JULY sPECIAL:
1st file free for Scan-On-Demand Service
To get your first file free, be sure to mention this coupon to our Client Services team.

Patt’s Corner

Data Breach Notifications
D a t a b r e a c h e s d o n’t
discriminate. Businesses of
all sizes are affected by these
damaging attacks, which
means that more and more
customers are directly feeling
their effects.
For b us in es se s, t he
impact of a data breach is
far-reaching, disrupting them
financially and altering their
image in the public eye.
For example, a company with its name splashed across the
papers for having been caught cold by a data breach may find that
once-loyal customers are now re-evaluating their relationship, with
a potentially irreparable loss of trust.
Trust is a valuable component for customers. We’re connected
more than ever before, and the sheer volume of sensitive data
now available to organizations means that customers expect a
high degree of transparency. Every successful cyber-attack dents
customers’ faith in the integrity of digital services, so it’s in the best
interest of each business to be as honest as possible with customers.
This leads us to data breach notifications—the act of
businesses alerting customers to any breach that they’ve fallen
victim to and which steps are in place to remediate the damage.
In 2002, California became the first state to enact its Data Breach
Notification Law which has become a model to many other states
in the U.S. If more than 500 California residents are impacted by
a breach, the California Attorney General’s Office must be notified
“in the most expedient time possible.” The notice must contain
specific details making it easy for consumers to understand the
notice. It’s not hard to see why these measures are being put into
place. It ensures that customers aren’t left in the dark with regards
to their data.
The California Attorney General’s 2016 Data Breach Report
found that 3 out of 5 Californians were victims of data breaches
and were therefore more likely to experience identity theft.
Notifying consumers of a data breach immediately after it happens
allows them to take proactive and protective measures to prevent
identity theft, which also minimizes the scale of damage they
might otherwise experience (and that a company may ultimately
be responsible for).
While some companies may baulk at the idea of telling
customers that they’ve been targeted by cybercriminals, data
breach notifications can work in a business’s favor, and can be
an effective customer retention tactic. Honesty, it seems, really
is the best policy.
At DataSafe, we aim to alleviate the worry and fear of breaches,
or suspected breaches, by offering Data Breach Reporting Service
assistance with any active account. If you have any questions
about this reporting service, please feel free to reach out to your
Account Manager.

July Service Awards

Celebrating DataSafe
Employee Anniversaries
14 years
Chad Proehl, Accounts Receivable Specialist
Joined DataSafe on 07/21/2004
18 years
Jose Moreno, Director of IT
Joined DataSafe on 07/07/2000
1 year
Donald Love, Client Services Account Manager
Joined DataSafe on 07/01/2017
1 year
Trish Tatum, Client Services Representative
Joined DataSafe on 07/01/2017
2 years
Keren Pingol, Imaging Attendant
Joined DataSafe on 07/18/2016

Protecting Your Business
Records from Disasters
Hurricane season is here, and forecasters are expecting aboveaverage storm activity. Even if you don't live in a hurricane-prone
region, the start of the season is an important reminder to have
a disaster recovery plan in place for your business. It's not just
about hurricanes. Earthquakes, tornadoes, floods and other natural
disasters happen unexpectedly. Without preparation, you could
lose critical business documents and jeopardize the longevity of
your business.
First, assess where your documents and files are stored.
You can't protect information you don't know you have. Paper
records stored in basements are especially vulnerable to water
and mold damage, but even documents stored in file cabinets
on an upper floor can be damaged by fire or water from fire
sprinklers, plumbing or roof leaks. That's why disaster recovery
experts recommend storing critical documents and files offsite
in a facility where they're protected, yet easily accessible.
A commercial records center offers the ideal offsite storage
solution for your documents and files. Your records are bar
coded, tracked, and stored on high-density shelving units. Even
if a disaster destroys your primary business, your documents
and files are still protected. They can be retrieved anytime, even
on short notice and after normal business hours, to support
your disaster recovery efforts. Remember: You can't control
natural disasters, but you can control how you protect your
business information. Act now!

The material contained in this newsletter is for informational purposes only and is based upon sources believed to be reliable and authoritative; however, it has not been independently
verified by us. This newsletter should not be construed as offering professional advice. For guidance on a specific matter, please consult a qualified professional.

Squeezy’s still traveling!
This photo won Arjay a
$50 Amazon Gift Card!

Survey of the Month Winner:
Sylvia Bernardino
(of Roeca Haas Hager LLP)
We want to hear from you! We value your feedback and want
to know what we’re doing right, where we can improve, and
other services you’d like us to provide.
Please fill out a survey today!

Squeezy found a new fan who needed a break from his usual
pace. This ride was provided during an Outdoor Education
Field Trip at Occidental.
Photo submitted by: Arjay, an enthusiastic Outdoor Education attendee,
and student at Our Lady of Perpetual Help in Daly City.

Don’t have a Squeezy? Ask your Account Manager for your free
Squeezy or email your request to info@datasafe.com.
A $50 Amazon Gift Card for the best picture every month!
Turn in your Squeezy photos today!

“I think everyone should go to college and
get a degree and then spend six months as
a bartender and six months as a cabdriver.
Then they would really be educated.”
— Al McGuire

Client Compliment
“DataSafe, you’ve been a steady support
in my rocky attempts to keep up with the
changing world of records management.”

The greatest thing in the world is to know
how to be self-sufficient.
— Michel de Montaigne

Win a $50 Amazon Gift Card!

Each month we’ll give you a new type of challenge!
All those who reply with a correct answer are eligible to win
a $50 Amazon Gift Card.
At the end of this month we’ll draw one lucky name.
Here is this month’s challenge:
I’m an odd number. If you remove a letter from my
name, I become even. What number am I?
Last Month’s Answer to:
What is the next number in this sequence: 2, 5, 9, 14 . . .

20

Last Month’s Winner:

N an cy McCoy
VALCO RE R ec yc l in g
E-mail your answer(s) to news@datasafe.com

But your honor, my client can’t state his
name for the record. As I’ve already
explained, his identity has been stolen.

JULY sPECIAL:
1st file free for Scan-On-Demand Service
To get your first file free, be sure to mention this coupon to our Client Services team.

